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SUMMARY OF THESIS 
 
 
Increasing markup and market share concentration (Job Market Paper) 

Markups and the concentration of market shares have increased in the US economy over the last 

four decades. This has raised a debate about competition. In this paper, I develop a new method to 

aggregate firm markups.  I show that the largest firms in terms of sales have lower average markups 

than other firms. Second, the increase in the aggregate markup is a result of changes in firm-level 

markups and the composition of sales across firms. This implies that the increase in market share 

concentration has slowed down the increase in markups. I develop a model to explain these facts. 

In the model, firms accumulate customers over their life cycle.  Changes in firm profitability lead 

to temporary reductions in markups as firms attract new customers.  The most productive firms 

benefit overproportionally from an expansion in their customer base, driving the increase in sales 

concentration. In the long-run, the higher concentration allows large firms to charge high markups, 

driving the aggregate increase. I find that a decline in firm entry rates, together with changes in 

the technology of customer acquisition best explains the joint increase in markups and 

concentration seen in the data. 

 

 
On the life cycle dynamic of firm’s markup 

In this paper, I study the implications of the firm’s markup dynamic to the firm’s growth and 

aggregate productivity growth. I provide empirical evidence that conditional on surviving, firms’ 

markup converges over the life cycle within a given industry. Analyzing the convergence dynamic 

of markup shows that young firms are the main source of markup dispersion. I develop a model to 

explain this fact and quantify the role of young firms in the productivity dispersion through 

markup. In the model, firms build customer capital over their life cycle. The firm’s markup 

converges because there is a limit to the customer capital accumulation. Young firm’s growth 

faster than old firms, because they have more incentive to build customer capital and face more to 

the selection process. Although customer capital induces a TFP to lose through markup 

heterogeneity, it doesn’t induce to a misallocation of resources. Finally, in the absence of markup 

dynamics, the average firm’s growth declines and TFP lose increase. 


